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The Legal Environment of

M ARKETING

MKT 3526

Fall 2015
Thursday 6:00pm - 8:45pm
Department of Management and Marketing
University of New Orleans

Instructor: Dr. Elyria Kemp
Office: 343F Kirschman Hall • Phone: 504.280.6483 • Fax: 504.280.5443 • E-mail: ekemp@uno.edu
Office Hours: Tuesday 3pm-6pm • Wednesday 3pm-4pm • Thursday 4pm-6pm
Prerequisites:
BA 3010 and MKT 3501 or consent of the Department
Course Materials:
The Law of Marketing (2011, 2nd Edition) by Lynda J. Oswald
Course Description:
This course examines legal and ethical aspects of marketing. It covers legal and ethical issues
relating to product development such as protecting intellectual property assets as well as
attendant issues related to product liability and warranties. Anti-competitive and antitrust
issues relating to the distribution and pricing-setting process are examined. Additionally, legal
and ethical concerns in the promotion function are addressed, including the regulation of
commercial speech, advertising and direct marketing activities.
Course Objectives:
• To introduce you to the various types of laws that impact marketing/business activities
• To acquaint you with legal and ethical issues you might face as a business manager
• To help hone your critical reasoning skills regarding real-world legal and ethical
issues that influence marketing/business activities
• To examine public policy intervention regarding marketing/business activities which promote
the interests of the consumer
Course Activities:
Classes will be comprised of lectures, class discussion and in-class activities. It is paramount
that you be present and prepared in order to contribute to class discussion. Your class
participation grade will be based on work in-class, class discussion and materials presented
during class discussions.

Grade Evaluation:
Maximum Points
Class Participation
Exams (3 @ 100)
Group Project
TOTAL

50
300
70
420

Points Needed to Achieve Semester Grades
A = 405 points or above (90% or above)
B = 360 - 404 points (80% to 89.9%)
C = 315 - 403 points (70% to 79.9%)
D = 270 - 314 points (60% to 69.9%)
F = Less than 269 points (Less than 60%)

Exams:
There will be three exams in this course. Exams will be composed of multiple choice questions.
No make-up exams will be given unless the professor is given at least 72-hour notice. Any
make-ups due to illness will require a physician’s verification. All make-up exams will be given
at the discretion of the professor.
Consumer Protection Analysis Group Project:
Each group will prepare a 30-minute presentation as part of a selected consumer protection
issue (see separate document). Each group will be graded on the quality of the oral
presentation. Each group member should participate in the oral presentation and in the question and answer period following the presentation. The use of PowerPoint and visuals is
encouraged.
Classroom Civility:
Students must conduct themselves in an appropriate manner and abide by all policies outlined
in the UNO Judicial Code. All pagers and cell phones must be turned off in class unless I am
notified prior to class of a possible emergency requiring a device to be left on (e.g., a personal
emergency is a sick parent or child). This policy applies to texting, too. Failure to adhere to this
policy will result in a warning on the first offense and a 10-point deduction from your overall
participation grade on each subsequent offense. Students who exhibit other disruptive behavior such as studying or working on assignments for other classes, reading the newspaper, and
carrying on distracting conversations with neighbors will be warned and/or asked to leave the
classroom.
Moodle:
Course documents will be available on Moodle. Please check Moodle on a regular basis.
PowerPoint slides and handouts will not be distributed in class, but will be available on
Moodle. Be sure to download any documents that you might need prior to coming to class.
Academic Integrity:
Academic integrity is fundamental to the process of learning and evaluating academic
performance. Academic dishonesty will not be tolerated. Academic dishonesty includes, but is
not limited to, the following: cheating, plagiarism, tampering with academic records and
examinations, falsifying identity, and being an accessory to acts of academic dishonesty. Refer
to the Student Code of Conduct for further information. The Code is available online at
http://www.studentaffairs.uno.edu.

.

Students with Disabilities:
It is University policy to provide, on a flexible and individualized basis, reasonable
accommodations to students who have disabilities that may affect their ability to participate in
course activities or to meet course requirements. Students with disabilities should contact the
Office of Disability Services as well as their instructors to discuss their individual needs for
accommodations. For more information, please go to http://www.ods.uno.edu.

Course Outline
Day

Date

Topic

Assigned Readings

Thur Aug 20

Introduction & Overview of the Legal
Environment of Marketing

Chapter 1

Thur Aug 27

Patents & Copyright

Chapter 2

Thur Sept 3

Trade Secrets
Ethics in Product Management

Chapter 3

Thur Sept 10

Trademarks
**Vanessa M. D’Souza, Patent Attorney
Garvey, Smith, Nehrbass & North, LLC

Chapter 6

Thur Sept 17

***Exam***

Thur Sept 24

Warranties & Product Liability

Chapter 10

Thur Oct 1

Antitrust Law

Chapter 4

Thur Oct 8

The Franchisor-Franchisee Relationship
Ethics in Distribution & Pricing

Chapter 5

Thur Oct 15

***Fall Break***

Thur

Workshop Day
**Alexander M. McIntyre, Jr., Of Counsel
Baker, Donelson, Bearman, Caldwell & Berkowitz, PC

Oct 22

Thur Oct 29

***Exam***

Thur Nov 5

Commercial Speech &
Regulation of Advertising

Thur Nov 12

Ethics in Promotion
**Abigayle C. Farris, Attorney At Law
Stone Pigman Walther Wittmann L.L.C.

Thur Nov 19

Consumer Protection Presentations

Thur Nov 26

***Thanksgiving Break***

Thur Dec 3

Consumer Protection Presentations

Chapter 7

Final Exam To Be Announced
The course syllabus provides a general plan for the course; deviation may be necessary.

